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The boy from Brooklyn done good. That's the story of Giorgio DeLuca, who, with
partner Joel Dean launched the deli - Dean & Deluca - that is a benchmark for
food shops the world over. Their mission is to “lead the marketplace in the
exploration, discovery and celebration of food from around the globe". Rumors
are that they will float the company in due corse to continue on their mission of
quality food to the masses. WFI asked Deluca to put together a basket of
goodies that encapsulate the Broadway shop. His selection: herbs for meat -
"we pack them ourselves, and the labels are handwritten, as when we started";
spinosi pasta - "so delicate, but it holds together well"; pasticceria Gnocchi -
soft, chewy sweet amaretti, wich we fly in a couple of time a year and
invariably sell out of"; and thé Glacé from Mariage Fréres - "one of the finest
teas in the world".



